
S H A R L E N A  L U Y E N HOT E L  &  STAY  POR T FO L I O  ·  2 0 2 6

THE  WINDOW  ·  GHENT ,  GOLDEN  HOUR

HOSP I TA L I T Y  PHOTOGRAPHY  &  V I D EO

The feeling
of being
there.

The best stays leave behind a specific kind of mess:

rumpled sheets, a coffee gone cold, a laugh caught

mid breath. I photograph the lived moment, not the

staged one.

sharlenaluyen.com/hotel

sharlenaluyen@gmail.com

714-727-5153

INTER IORS  ·  FOOD  &  BEVERAGE  ·  PEOPLE  ·  PLACE



F E ATUR ED  STAY Arrival & rooms 02

SUNSTAR  A LASKA  ·  AUTUMN  2 0 2 6

A stay that starts at
breakfast.

A family-run stay where breakfast is cooked to order,

the dogs come out to say hello, and the birches outside

are going gold. One full stay, photographed from the

welcome sign to the last unmade bed.

Planning the Day
Maps across the duvet, juice on the nightstand, a laugh she was not performing.

Looking Down the Stairs
The name on the wall, plants on every

ledge, the whole house in one frame.

Adventure Awaits
The welcome wall says it first.

Through the Door
Lamps on, bed made up and waiting.
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F E ATUR ED  STAY The morning & the residents 03

Breakfast, Served
Carried out by the host: pastries, fruit, juice poured. A table that says somebody got up

early for you.

Golden on the Griddle
Close enough to hear it.

Cooked to Order
Two pans going, every plate made fresh.

The Welcome Committee
The host and the house dogs, all three.

Front and Center
He knew where the camera was.

SHARLENALUYEN .COM /HOTEL  ·  SHARLENALUYEN@GMAIL .COM 0 3



F E ATUR ED  STAY Lived in & outside the door 04

First Light, First Coffee
Mug in hand at the window, birches turning gold outside. Quiet is hard to sell. A photograph

can do it.

Glacier Blue
The water really is that color.

Breakfast Tray
The property's own mug on a branded

board.

Left Unmade
Linen that has been slept in.

First Snow Up Top
Autumn below, winter arriving above.
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S E L E C T ED  WORK  ·  E A R L I E R  STAYS

Rooms that
look lived in.
Hotels, lodges and stays from Ghent to the pine

forest to the jungle, all shot in natural light with

one warm, consistent edit.

01 Rooms & lobbies

02 Food & beverage

03 Amenities & destination

THE  CITY  AT  DUSK  ·  SAN  FRANC ISCOTHE  CITY  AT  DUSK  ·  SAN  FRANC ISCO
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S E L EC T ED  WORK Rooms & lobbies 06

The Lobby, Lived In
Wrapped up on sofas, tea going cold, the pine forest pressing against the glass. A common space being used.

The Moody Room
Exposed beams, lamplight on dark wood.

The Room, Occupied
Shoes still on, phone in hand.

Joy, Caught
She was already laughing. I did not ask her

to.
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S E L EC T ED  WORK Rooms & lobbies 07

The Bed, Left Unmade
I did not make the bed. That is the whole note.

The Arrival Space
The room tells you everything about where

you have arrived.

Architecture as Story
Point up and let the sun do something

reckless.

Detail and Crowd
Sunflowers sharp, the room warm and busy

behind.
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S E L EC T ED  WORK Food, amenities & destination 08

Morning Coffee, The Ritual
Mist, feet up, nowhere to be.

Morning Coffee, The Quiet
Sunrise burning through field fog.

The Signature Drink
Sharp on the label, soft on the room.

The Pool from Above
Two pools, A-frames, jungle in low fog.

Full Immersion
Scale sells an excursion.

The Unexpected POV
San Francisco through a bus windshield.
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WHAT  WEL L  E X ECUT ED  CONT ENT  ACH I E V E S

The standard of work.
Great hospitality photography is measured by what it does for a property, not how good the

files look on a hard drive: performance on OTA listings, longevity across campaigns, and

whether a guest looking at the image thinks, I want to be there.

D E L I V E R A B L E S

25+ edited stills per stay

High resolution files in horizontal and vertical orientations,

formatted for web, OTA listings and social.

2 short form videos

30 to 90 seconds each. Atmospheric walkthroughs for

Reels, your website or OTA video features.

Full delivery within 14 days

First selects within 48 hours for properties with active

campaign deadlines.

Unlimited commercial usage

Website, OTA, email, social and press. No expiration.

P ROC E S S

Response within 24 hours

Every message, question and revision request answered

within one business day.

One round of revisions included

If a delivered image misses the brief, it gets reshot or re-

edited at no cost.

Satisfaction on final delivery

The partnership is complete when the delivered set meets

the agreed scope.

WHY  I T  L A S T S

Lived in imagery ages well

Lifestyle content does not date the way catalog

photography does.

One look across every channel

A single shoot in every format builds a coherent presence.
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E V E RY  PA R TN E R SH I P  I S  TA I LO R ED

Some offerings.
All negotiable.
These are starting points, a sense of what a collaboration might look like. Every property is

different, and the deliverables should reflect that.

Photography 25+ high resolution edited stills across interiors, exteriors, food and beverage, amenities and

destination context. Horizontal and vertical.

Video 2 short form atmospheric walkthroughs, 30 to 90 seconds each.

Usage rights Unlimited commercial use across all platforms. No expiration. No attribution required.

Turnaround First selects within 48 hours. Full delivery within 14 days of stay.

Restaurants On-property dining coverage. A meal and drink credit for 2 is needed for this to be viable.

Spa & wellness Spa and wellness coverage. A treatment credit for 2 is needed for this to be viable.

Tell me about your property.

EMAIL

sharlenaluyen@gmail.com

PHONE

714-727-5153

PORTFOL IO

sharlenaluyen.com/hotel

BOOK  A  CALL

calendly.com/sharlena/personal-meeting

No commitment. No sales pitch.
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